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Policy Aim 
  

The aim and objective of this policy is to provide guidelines for all members of Basketball 
Ireland, officials, referees, area boards, clubs, national league teams, coaches, all registered 
players and members, regional and national teams/squads, including associated administrators, 
staff and volunteers in the effective and productive use of media channels, including social 
media (and associated assisted tools such as AI), to promote and grow the sport of basketball.  
  

Policy Application 
  

Persons bound by this policy include Basketball Ireland registered members, players, officials, 
referees, clubs, coaches, employees, independent contractors, administrators and Basketball 
Ireland employees and will be referred to in the remainder of this policy as Team Members.  
  

Policy Statement 
  

• The Basketball Ireland Media and Social Media Policy requires Team Members to use 
media, including social media (and associated assisted tools such as AI), in a productive 
and positive manner that promotes the sport of basketball and affords respect to 
individuals and organisations involved in the sport at all times.  

• Basketball Ireland promotes the practice of positive engagement and interaction with 
the media and encourages all persons bound by this policy to use media channels, 
including social media, appropriately.  

• Basketball Ireland views all interaction and engagement with the media as a key way of 
communicating with fans, stakeholders and the wider public.  

• This interaction includes, but is not exclusive to, the promotion of events, local and 
national leagues, the national teams, individual clubs and players and other events.  

• Basketball Ireland acknowledges that both online and traditional media avenues are the 
primary sources for promoting the sport to the wider public. These channels also serve 
to best promote Basketball Ireland values, partners, sponsors and events.  

• Basketball Ireland also recognises that social media has moved towards the forefront in 
communicating and engaging a growing fan base, and treats all social media content 
whether written, photographic, video, or audio, as public comment which is accessible 
to all.  
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POLICY OPERATION 
  

1. Reputation: 

Basketball is a sport that is continuing to grow in Ireland year-on-year. From local leagues to the 
national leagues and all the way through to the international teams, across all age groups, the 
players and coaches involved and stories on and off the court can generate huge exposure in 
both a positive and negative sense.  
  
Every Team Member is responsible for the profile of the sport and should respect that 
responsibility by interacting with the media in a positive manner.  

 

It is the responsibility of all Team Members to respect their role within the sport and uphold the  

principles outlined for the greater good of basketball.  
  

2. Media Guidelines: 

  

Basketball Ireland promotes the following Media Guidelines for use in all media interaction. 
Please note that the most up-to-date version of this document will be housed in the live version 
on the Basketball Ireland website, Ireland.basketball.  
 
These are guidelines only and may be supplemented or amended or varied by Basketball 
Ireland at any time at their discretion via the live document on the Basketball Ireland website, 
Ireland.basketball.  
 

a) Do not comment negatively on any member of the Irish basketball team, 

or Basketball Ireland member, the governing body as a whole, or any Basketball Ireland 

programme, sponsor, or stakeholder.  

b) Team Members should only speak/post/tweet about themselves and 

their own performances. Other than where a Team Member is posting/tweeting a 

positive, supporting or celebratory remark, Team Members should not discuss the 

performance of any other teammate, rival, or squad member.  

c) In giving any interviews or engaging in any social media activities, Team 

Members must not disparage or criticise other Team Members, their performances, 

coaching, or disclose any confidential information. Team or individual coaches should 

only speak about players in their own coaching group or squad.  

d) From time-to-time, the CEO, or a CEO-appointed individual will be 

deemed the Basketball Ireland spokesperson and therefore the only Team Member 

permitted to speak on behalf of, or about, the organisation.  

  

https://ireland.basketball/
https://ireland.basketball/
https://ireland.basketball/
https://ireland.basketball/
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2a. Irish National Team Members:  
a) Irish National Team - The Head Coach, or his/her delegated appointee, is 

the official team spokesperson and therefore the only Team Member permitted to 

speak on behalf of, or about, the entire Irish team, without prior written approval. 

b) Irish National Team - Team Members should not speak with, write for 

(act as a journalist), or provide quotes to any media representative without the 

permission of Basketball Ireland Media and Communications Team.  

c) Irish National Team - Team Members are at liberty to accept or decline 

to be interviewed by the media, but are reminded of their commitment to the Irish 

national basketball team and in turn has a responsibility to share their journey and 

connect with those who invest in and believe in the sport, to improve visibility and 

engagement in the sport. National team members are reminded of mandatory FIBA MD-

1 and matchday media duties,  as well as team sponsorship commitments.  

d) Irish National Team - It is the personal responsibility of each Team 

Member to attend media trainings or interviews approved and/or organised by 

Basketball Ireland.  

e) Irish National Team - In giving any interview that includes a visual 

element, Team Members must wear items of uniform as determined and advised by 

Basketball Ireland or the official team manager. It is the Team Members’ responsibility 

to ensure they read the briefing notes if provided.  

  

3. Media Management 

Basketball Ireland aims to manage and promote media engagement in a proactive manner. 
Basketball Ireland aims to send their a representative from the Media and Communications 
team to travel with teams where possible, to manage media commitments around key events.  
 
In the event that a member of the Basketball Ireland (BI) Media and Communications team does 
not travel with a team, the Team Manager of that team becomes the primary point of contact 
for all media management.  
  

3a. Irish National Team Members  
  

a) All media requests relating to the Irish national teams must come directly to the 
Head of Communications, Media and Digital. If international team members are 
contacted directly, they should pass on all information to the Media and 
Communications team.  
b) The BI Head of Communications, Media and Digital acts as the liaison between all 
media and the Irish team.  
c) Outside of mandatory MD-1 and post-game FIBA requirements (press 
conference/mixed zone) and team sponsorship commitments, the BI Media and 
Communications representative will seek the approval of the player and the team 
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manager before any interview is arranged and undertaken. Outside of team media 
commitments and interaction, Team Members are reminded of their responsibility to 
promote the sport and not comment negatively on any member of a club, team, official, 
registered member, the governing body as a whole, partner or stakeholder.  
d) A Team Member must inform the BI Media and Communications team prior to 
any opportunity where he or she will be communicating or commenting to the media, 
unless such comment or communication is limited to his or her performance or the 
performance of a competitor in the actual event.  

  

4. Social Media Postings, Blogs and Tweets 

  

• Basketball Ireland treats all written social media postings, blogs, status updates and 
tweets as ‘public comment’.  

• As a result, all persons bound by this Policy should not comment or respond to a 
comment in a way that may be construed as negative or may be considered derogatory 
towards others or put themselves in a situation where they may harm their reputation, 
the reputation of their teammates, the Irish team or Basketball Ireland, including its 
sponsors and stakeholders or any other third party.  

  

4a. Irish National Team Members  
  

a) In representing Ireland, Team Members are encouraged to promote the competition 
and their involvement in it.  

b) However, the use of Social Media should be confined solely to Team Members making 
positive personal competition-related experiences.  

c) In representing Ireland, Team Members are not permitted at any time to use Social 

Media to make or issue any statements that bring or have the potential to bring Basketball 

Ireland, other Team Members, staff, officials or other Basketball Ireland members and/or 

partners into disrepute.  

  

4b. Personal use of social media  
  

Basketball Ireland respects your right to use social media for personal use. However, it is 
important to be mindful of the impact of posts on social media.  
 
Remember:  

• Team Members are responsible for their conduct on social media.  
• Team Members’ personal views should not conflict with their role in basketball.  
• Remember that what is published online may remain public for many years.  
• Under no circumstances, should Basketball Ireland Staff be contacted out of hours on 

their personal social media accounts 



 

BASKETBALL IRELAND MEDIA & SOCIAL MEDIA POLICY  

 

o A- You should not contact them when you are friends.  
o B- You should never send unsolicited messages when accounts are private.  

  

5. Use of AI on social media 

 
Team Members are responsible when it comes to their use of AI. No private information related 
to individuals, the team, staff or Basketball Ireland should be inputted into AI tools.  

 
• The use of AI in the production of social media tools requires a full review by a human  
• Full responsibility and accountability for any post published on personal social media 

channels rests with the person posting, this includes re-posting of content. 
 

Further, in-depth guidelines on the use of AI is issued below. 

 
5a. Acceptable Use 

AI tools may be used by Team Members to: 

• Assist with drafting social media posts. 
• Generate ideas, captions and graphics. 
• Improve grammar, spelling, readability, and translation. 
• Support administrative and communication functions. 

All AI-generated content must be reviewed and approved by a responsible human before 
publication. 

5b. Prohibited Use 

Team members must not use AI to: 

• Create, share, or distribute false, misleading, or deceptive content. 
• Generate fake images, videos, audio recordings, or "deepfakes" involving players, 

officials, members, supporters, or other individuals. 

• Impersonate any person, team, club, official, sponsor, Basketball Ireland, or stakeholder. 
• Publish content that is discriminatory, defamatory, harassing, abusive, or otherwise 

breaches the BI Media and Social Media Policy herein. 
• Input confidential, commercially sensitive, safeguarding-related, disciplinary, medical, or 

personal information into public AI platforms. 

5c. Privacy and Data Protection 

Team members must: 
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• Comply with applicable data protection and privacy laws. 
• Obtain appropriate consent before using images, likenesses, personal information or 

logos – NOTE: Basketball Ireland logo is a registered trademark and must not be 
used/reproduced without permission.  

• Protect confidential information relating to Basketball Ireland, its members, players, 
officials, volunteers, staff, and partners. 

• Exercise particular care when handling information involving children and vulnerable 

individuals. 

5d. Accuracy and Accountability 

Team members remain responsible and accountable for any content they publish on their social 

media channels, regardless of whether AI assisted in its creation. 

Before publishing AI-generated content, individuals must: 

• Verify facts and statistics. 
• Ensure content is accurate and up to date. 

• Review for bias, inappropriate language, or misleading statements. 
• Ensure content aligns with the Organisation's values and policies. 
• Not use imagery or logos without permissions  

5e. Transparency 

Where AI-generated content could reasonably mislead an audience into believing it is authentic 
photography, video, audio, or personal commentary, appropriate disclosure should be 
provided. 

(Anything produced on Basketball Ireland channels must adhere to Article 50 of the EU AI Act 

on AI transparency, with enforcement in place from August 2nd 2026.) 

5f. Breaches 

Any misuse of AI by Team Members that damages Basketball Ireland’s reputation, breaches 

privacy obligations, violates safeguarding requirements, or contravenes Organisation policies 
may result in disciplinary action and, where appropriate, referral to relevant authorities. 

5g. Policy Ownership 

Basketball Ireland reserves the right to amend/update its Media and Social Media policy as AI 

technology, legal requirements, and best practices evolve. 
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Team Members are expected to use AI responsibly, ethically, and in a manner that upholds 
the Basketball Ireland’s values of integrity, inclusion, respect and teamwork. 

 

6. Photographs, Video, Audio 

  

• Basketball Ireland treats all photographs, video and audio material posted on social 
media as public comment and accessible to the public.  

• Any material that may be considered negative, derogatory or inappropriate towards 
persons bound by this Policy should not be posted.  

• IMPORTANT: Where content is gathered in a team or event environment as part of 
standard media and communications practices by Basketball Ireland staff, approval for 
posting such material is covered under agreeing to this policy for all Team Members.  

• Persons bound by this Policy (Team Members) should also be mindful that material 
posted may be subject to intellectual property rights and all relevant consents and 
waivers should be obtained before using any material that may be subject to intellectual 
property rights.  

  

7. Education 

  

• Basketball Ireland makes a commitment to actively educate persons bound by this Policy 
on best practice for interacting with traditional media and in the use of social media.  

• Basketball Ireland works with Sport Ireland and Sport Northern Ireland to educate 
members on what is an appropriate use of social media, and what is not.  

  

8. Promotions & Image/Intellectual Property Rights 

  

• By agreeing to this policy, Team Members grant to Basketball Ireland a non-exclusive, 
royalty-free, irrevocable personal license (and through it, to Sport Ireland) to use the 
Team Member’s name, voice, image, likeness, performance and appearance in events or 
activities (including photographs, film, video and voice recordings of the Team 
Member’s performance) for the purpose of the promotion and advertisement of 
basketball and Basketball Ireland.  

• No use is permitted whatsoever by any party if such use would be detrimental to the 
reputation of the Team Member or otherwise derogatory or offensive.  

• The Team Member agrees that s/he will not use the Basketball Ireland Intellectual 
Property in conjunction with any personal commercial arrangements of the athlete, 
without the prior written approval of Basketball Ireland.  
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9. Liability 

  

• When Persons bound by this Policy (Team Members) choose to go public with any 
comments or material in any way, including on social media, they are solely responsible 
for such comments and materials.   

• Individuals should be aware that they could be held personally liable for any comments 
and material that may be deemed to be defamatory, obscene or proprietary. In essence, 
persons bound by this Policy post comments and materials at their own risk.  

• Furthermore, persons bound by this Policy should always make it clear that any 
comments and materials are made in their individual capacity and that they do not 
represent the views of Basketball Ireland, its sponsors or any other third party.  

  

10. Monitoring 

• Basketball Ireland may monitor social media content of Team Members bound by this 

Policy.  

• Basketball Ireland also monitors traditional and online media content, which could 
impact on the reputation and brand image.  

  

11. Infringements 

• A breach of this Media Policy will be a breach of the applicable registered membership.  

• Basketball Ireland reserves its right to take any appropriate measures with respect to 
infringements of this Policy, including issuing a Take Down notice, imposing other 
sanctions, and or taking legal action for damages.  

  

12. Amendment/Interpretation 

• Basketball Ireland reserves the right to amend this Policy, as it deems appropriate.  
• The most up-to-date version of this document and will be the live version on the 
Basketball Ireland website, Ireland.basketball.   
• The Basketball Ireland Board shall be the final authority with respect to the 
interpretation and implementation of this Policy.  
  

13. WhatsApp/Signal/Facebook Messenger/Telegram (instant messaging) guidelines 

WhatsApp/Signal/Facebook Messenger/Telegram but not limited to, are instant messaging 
apps. The proprietary, cross-platform apps use the Internet to send text messages, images, 
video, user location and audio media messages. They have become very popular in clubs and 
societies who use them to communicate to groups.   

If WhatsApp/Signal/Facebook Messenger/Telegram groups are set up in the name of a club, 
then the club should have administrator rights to the group. WhatsApp/Signal//Facebook 
Messenger/Telegram group administrators may be responsible for members' content. An admin 

https://ireland.basketball/
https://ireland.basketball/
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is automatically the person who creates the group. Additional admins can be added, without 
necessarily agreeing to be one. Group admins then can control who is invited to, or removed 
from, the group chat. Children (U18) should not be part of a WhatsApp/Signal/Facebook 
Messenger/Telegram group. The safeguarding concern is that users can see personal phone 
numbers of users. The group should not be used for private conversations with anyone else 
using the group.   

14. GDPR 

Use of personal information/data – consider GDPR, do not publish someone’s contact details or 
personal information on your social platform, unless consent has been granted. Further 
information can be found here - https://gdpr.eu/   

Dos:  

1. Have an adult (Parent Rep/Coach/Manager) set the group(s) up (allowing admin rights).  

2. Tell participants what the app is/isn’t to be used for.  

3. Inform parents of its intended use.   

4. Get the participants to agree how the app is to be used i.e. only basketball orientated 
content.   

a. i.e. training & game schedules/changes etc.  

5. Keep language appropriate.   

6. Discuss relevant topics only.   

7. The group Admin holds the authority to report inappropriate content to the clubs Child 
Protection Officer (CPO).  

  

Don’ts:  

a. Use the apps inappropriately.   

b. Use the apps to replace formal feedback.  

c. Use the apps for non-club messaging.  

d. Share grievances about the club, team and/or individual(s) on 
WhatsApp/Signal/Telegram.  

  

ENDS 
 

Updated September 2026 
BI Compliance Officer 

Rory Wall 
BI Head of Media, Communications and Digital 

Nathaniel Cope 

https://gdpr.eu/
https://gdpr.eu/
https://gdpr.eu/

	Policy Aim
	Policy Application
	Policy Statement
	POLICY OPERATION
	1. Reputation:
	2. Media Guidelines:
	2a. Irish National Team Members:

	3. Media Management
	3a. Irish National Team Members

	4. Social Media Postings, Blogs and Tweets
	4a. Irish National Team Members
	4b. Personal use of social media

	5. Use of AI on social media
	5a. Acceptable Use
	5b. Prohibited Use
	5c. Privacy and Data Protection
	5d. Accuracy and Accountability
	5e. Transparency

	5f. Breaches
	5g. Policy Ownership

	6. Photographs, Video, Audio
	7. Education
	8. Promotions & Image/Intellectual Property Rights
	9. Liability
	10. Monitoring
	11. Infringements
	12. Amendment/Interpretation
	13. WhatsApp/Signal/Facebook Messenger/Telegram (instant messaging) guidelines
	14. GDPR


